MASTER OF BUSINESS
ADMINISTRATION (MBA)

Course Descriptions (Per Subject)

MBA 500. MBA Foundations. 2.

This class provides an online introduction/refresher to the core
prof essi onal conponents of

atypi cal undergraduate business degree and a revi ew of APA
citation nethodol ogy. It also

assesses the base-level know edge of program students.
shoul d be conpl et ed

during or before the student’s first full
Wth the conpletion of the

course, learners wll have denpnstrated an undergraduate know edge
of the follow ng topics:

Accounting, Business Ethics, Business Finance,
Integration (Strategy), Business
Witing, dobal Dinensions of Business,
Systems, Legal

Envi ronnment of Busi ness,
Behavi or, Quantitate
Met hods. MBA students failing to achi eve the m ni num required
score in a topical area may

be conpelled to denpnstrate their foundational
the conpl etion of an

appropriate undergraduate course.

This course

termin the MBA program

Busi ness
I nf or mati on Managenent
M croecononi cs,

Mar ket i ng, Or gani zat i onal

knowl edge t hrough

MBA 511. Ethical Leadership. 4.

This course explores the evolution and application of |eadership
concepts. Wthin this

framework, the ethical inplications of |eader choices are
explored. The class will also | ook

at the legal and noral foundations of Diversity, Equity, and
Inclusion initiatives. A project

requiring the analysis of organizational
a central element of the course.

MBA 520. Marketing in a Digital Age. 4.
This course investigates the conplexities of marketing,
locally and globally, in the
twenty-first century. Students wll
situations and devel op appropriate
marketing strategies. Ethical issues related to traditional and
digital strategies are incorporated

into the discussion of marketing concepts.
have conpl eted the

associ ated | eveling nodul e or have an undergraduate course in

| eadership context(s) is

bot h

anal yze real or realistic

Students are assumed to

mar ket i ng.

MBA 530. Corporate Finance. 4.

The nost inportant decision a firmmakes is the investnent in
significant projects. In this

course, we wWill exami ne this decision along with related topics of
tinme value of noney, risk

and return, cost of capital, cash flow financing decisions, and
payout policy. W will also

expl ore the ongoi ng managenent of the firmand projects using

financial statenent analysis
and financial planning. The course will include a refresher about
financial statements and

the accounting equation.

MBA 540. Business Economics. 4.

This course provides students with an overview of nicroecononic
theory enphasi zi ng how

these principles influence organizational
The course will also provide

an overview of the statistical tools needed for organizational
anal ysis. Students are assuned to

have conpl eted the associated | eveling nodul e or have an
under gr aduat e course in econonics

MBA 581. International Entrepreneurship. 4.

This course jointly introduces the concepts of international
busi ness and entrepreneurship.

A significant portion of this course will
of an entrepreneurial

activities and outcones.

support the devel opment

Master of Business Administration (MBA)

initiative in a non-U S. context.

MBA 600. Business Strategy. 4.

A firms success depends on successful
successful strategic decision naking

and pl anni ng, and successful inplenmentation of the strategy. In
this course we will exam ne

these processes along with the rel ated ethical
soci al responsibility concerns.

Students will integrate their know edge from other MBA courses
with the concepts in this

cour se.

MBA 601. Community Consul ting. 4.

In this course, students work directly with an organi zation
(profit or non-profit) to identify,

research and propose a solution to a significant
confronting the establishnent.

A detailed witten report and professional
requi red. The organi zati onal

probl em addressed in this course nust be distinct fromthe focus
of the work in

MBA 671 (Capstone Project).
assigned job duties as the
basis for the course project.
the project.

MBA 605. Business and Ethics. 4.

This is the progranis "capstone" course. It guides students
through the transition from

manager to executive, laying an ethical
face organizational

chal | enges. This course enphasizes a | eader's npst
to establish a culture

strategi c anal ysis,

and corporate

i ssue or need

presentation are

Students may not use their typically

The course instructor nust approve

groundwork to hel p | eaders

i nportant duty,

and climate of an organization that promptes its ethical val ues
and nor ns.
MBA 671. MBA Capstone Project. 2.

The capstone project is the cul minating experience for the MBA
program This course wll

integrate and apply previous learning to focus on a practical
application within an existing

operation or organi zation. Potential projects include a case study

anal ysis, a marketing plan,

a strategic plan, a change nanagenent plan, a governance plan, a
sustainability plan, etc.,

for an organization. Conpletion of the course requires a

significant witten project report
and presentation. The project should include global,
quantitative, and
et hi cal conponents.
with MBA 605.

anal yti cal ,

This course is typically taken concurrently
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